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Abstract

The study's goal is to measure people's knowledge and awareness of sustainable
trimmingsand embellishmentsused inclothing. The use and understanding of sustainable
trimmingswas brought to the attention of clothes businesses, boutiques, tailor shops, and
students,workers, and owners. Sixty garment sector workers from sixty units were
approached inJaipur to collect data through a self-contained interview schedule. The data was
analyzedusingthedescriptive-
frequency&percentageapproachtodeterminetheeffectofdemographiccharacteristicsontheknowl
edgeofgarmentbrandownersandworkers,boutiqueowners, tailors,andstudents. Aninterviewsessi
onwasheldduringdatacollectingto promote awareness about sustainability and the sustainable
element of trimmings andaccessoriesafter analyzingthe knowledgeandawarenessof
ownersandworkers.

Keywords:  Accessories, Apparel, Awareness, Knowledge, Reuse, Recycle,
Sustainability, Trims,Up-cycling

Finding&FutureScope —

Through a research process, it was found that the researches on sustainable aspect of
trimsand accessories to spread knowledge & awareness about sustainability aspects. The
conceptof false sustainability of brands from the perspective of knowledge was explored by
manyresearchers to access the knowledge among consumers towards green washing. The
mainpurpose of these studies was to know the knowledge of workers and owners about the
trims& accessories used in sustainable clothing and the output of which was that not
muchrelevantaccordingto thestudy.
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1. INTRODUCTION
Sustainability

Since the idea of sustainability is frequently brought up in connection with
environmentalpolicy challenges, it has become a popular topic for theorising among
academics from manydisciplines, including philosophy and the social sciences. It entails
growth that satisfiescurrent wants without sacrificing the capacity of coming generations to
satiate their ownneeds.

Sustainable clothing is manufactured from environmentally friendly materials such
asrecycled materials orfibrecropsgrown inasustainablemanner.Italso explainstheprocessof
making these fabrics. Using sustainable materials is one of the best ways for fashion firmsto
reduce their environmental impact. Sustainable materials are those derived from
renewablenatural resources that do not harm the environment when used or disposed. The
less a producthas an impact on land use, water consumption, carbon emissions, and habitat
destruction, themoresustainableit is. Therearenumeroussustainable materials
available,including:

Recycled and up-cycling materials — such as fabrics made from second-hand
clothing.Biodegradable materials — such as wool or silk. A textile is any material made of
interlacingfibers, including carpeting and geotextiles, which may not necessarily be used in
theproduction of further goods, such as clothing and upholstery. Fashion trimmings
andaccessories are used for clothing edge finishes. It gives an innovative and attractive looks
forexpressingourpersonality. Todaymost ofthetrimmingsarecommerciallymanufactured.
TypesofTrims-pom-pom, Lacework, Gimp(thread),Patchwork,Buttons,Zipper, Hasps.

2. REVIEWOFLITERATURE

The goal of a review of literature is to identify all available papers, data, and
informationrelevant to the research issue. The main goal of this chapter was to gain access to
informationlinked to the subject of study, which would aid in the discovery of the result
using previouslyexisting studies and studies done on similar topics. Basic and fundamental
information wasgathered regarding the trims and accessories used in garments, as well as
their sustainabilityinapparel belongingto sustainable brands.
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Enough literature was not available on sustainable aspect of trims and accessories in
contextto fashion hub & apparel industries which is current demand due to the sustainability
factorsandgrowth ofworker class and controlgreenwashingof fashion brands.

Ali &Sarwar, (2010) explained about Sustainable fibres offer solutions for businesses thatare
having environmental challenges, and they are also helpful in meeting modern
marketneedsforhigh-qualityproducts. Themajorgoalofthispaperistoemploy
sustainablematerialsinclothing.Itoffers in-depthinformationabouttwonaturalsustainable
fibres(organiccottonandbamboo),including
theirbriefbiographiesanddescriptionsoftheirdevelopment, processing, applications, and uses.
This research highlights the use of thesefibres by well-known designers, numerous top
brands, and fashion firms for their competitiveadvantage and brand image, as well as briefly
describing their benefits and drawbacks. Thepaper showcases high fashion and textile
products and shows the potential uses for thesematerials. These products enable the
production of high-quality goods that uphold social andenvironmentalstandards.

Alexa, (2021) explained that the study's goal is to examine the history and transformation
ofgreenmarketingandgreenwashingasbusinessstrategies,aswellashowfastfashionbusinesses
use both to achieve a competitive edge. Green marketing encompasses a widerange of
actions, including product improvements, manufacturing practises, packaging,
andadvertising. Companiesseekingabetterimageandpositioningthemselvesasmoresustainable,
despite their same business and production processes, began to advertise their"green-
ness'"ratherthanminimisingtheirenvironmental and socialeffect.

Chan (2022) explained to explore challenges relating to recycling textile waste, changing
andreusing old apparel, and motivating firms to pursue sustainable development, see up-
cyclingand the Rise of Recycled Fabrics. The webinar might aid small and medium-sized
businesses(SMEs) in better comprehending environmental, social, and governance (ESG)
standards,pursuingsustainabledevelopmentintheiroperations,andtakingadvantageofbusinessop
portunities in the Greater Bay Area (GBA) by utilising cutting-edge technology like up-
cycling fabrics. The ability of consumers to purchase various clothing items and
accessoriesfor less money has significantly increased consumption. This has in turn fueled the
globalfashion industry's explosive rise. Fast fashion has brought about a number of
environmentalissues,though.
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Kim & Na, (2018) explained due to their extensive supply lines, the textile and
apparelsectors are challenging to sustain. Additionally, for sustainability, it cannot rely solely
on theindustry. Therefore, it is crucial that consumers practice at home. As a result, it's
essential toprovide DIY suggestions, stress the value of practice, and offer a choice of doable
solutions.We conducted focus groups to better understand up-cycling in families and attitudes
towardsustainable apparel. With different participantsin eachgroup depending on the level
ofproficiency intheup-cyclingmethod,theability
toshareinformation,andthelevelofcomprehension in the clothing-fibre production process, a
situation analysis for the attitudeand up-cycling of sustainable clothing is available. It shown
that they choose their
sustainablefashionproductscarefullyfortheirfamilies, washthemcarefullytoreducetheirimpacton
the environment and their energy use, trade in used items, recycle, and live a
sustainablelifestyle.

3. RESEARCHMETHODOLOGY

The study is conducted in Jaipur city. The aim of the study is to understand about
sustainableaspect of trims and accessories in fashion houses of Jaipur city. The study was
carried outusing interview and questionnaire method.To create awareness and knowledge
about trimsand accessories affect sustainable clothing is the main objective of the study.
Research designis the planning and framework of research methods and collecting
information &techniquesrequired to carry out the research work. The present investigation
aims to study theknowledge & awareness of workers towards sustainable aspect of trims &
accessories inapparel brands, boutiques, tailor shops, trims shops in Jaipur city. The study
was carried outusing interview method. Assessing knowledge and creating awareness about
sustainabilityandsustainabletrims & accessorieswas the mainobjectiveofthestudy.

4. RESULTSANDDISCUSSION

The first step in addressing the environmental challenges associated to trims used in
clothingis to evaluate brand owners', boutique owners', tailors', and students' awareness of
sustainableaspects of trims & accessories. With this in mind, a survey approach was chosen
and carriedout among Jaipur city's owners of fashion brands, boutiques, tailors, and fashion
studentsusing a questionnaire created to meet the study's objectives. The questionnaire was
created insuch a way as to allow owners of fashion brands, shop owners, tailors, and fashion
students tosharetheirknowledgeand opinions.
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Demographicprofileoftherespondents
Sectionl:Knowledgeofrespondentstowardssustainableaspectoftrims &accessories.

To assess the knowledge of owners of fashion brands, boutiques, tailors and fashion
studentstowards sustainable aspect of trims & accessories an interview schedule was used.
Questionson trims like where they buy from, what they used, sustainability, sustainable
trims & otherfactorsrelatedto same wereincludedin the questionnaire.Questions wereofyes/
no.

Responsesofall questionshaverepresentedinform offrequency&percentage.

Tablel.1

Distributionofthe respondentsonthe basisoftheir age group N=60
AGEGROUP FREQUENCY PERCENTAGE
18-25 27 45%

25-30 18 30%

30-45 7 11.7%

45-50 8 13.3%

Table; 1.1 reveals that 45% of the people were of 18-25 age group, 30% were of 25-30
agegroup, 13.3% were of 45-50 age group & only 11.7% of them were of 30-45 age
group,which states that maximum no. of the respondents were 18-25 age group as this age
grouppeoplehavejust started their brands, boutiques.

Tablel.2
Distributionoftherespondents on thebasis of whattypeof clothingtheywork?N=60

TYPEOFCLOTHING FREQUENCY PERCENTAGE
INDIAN/ETHINIC 13 21.7%
WESTERN 8 13.3%

BOTH 35 58.3%

OTHER 4 6.7%

Table; 1.2 reveals that maximum number 58.3% of people were work on both type
ofclothing Indian & Western wear, only 21.7% of the people work on Indian wear & 13,3%
ofthem were work on Western wear only, which states that maximum no. of the
respondentsworkon bothIndian wear &western wear.

Page No: 6



Journal of Vibration Engineering(1004-4523) || Volume 23 Issue 5 2023 || www.jove.science

Tablel.3

Distribution of the respondents on the basis of awareness about the term trims &

accessories?N=60

LEVELOF AWARENESS FREQUENCY PERCENTAGE
YES 60 100%
NO 0 0%

Table; 1.3 reveals that maximum number 100% were aware about trims & accessories,

whichstates that maximum no.oftherespondents had knowledgeabout theterm.

Tablel.4

Distribution of the respondents on the basis of awareness about the importance of trims

&accessories?N=60

LEVELOF AWARENESS FREQUENCY PERCENTAGE
YES 58 96.7%
NO 2 3.3%

Table; 1.4 reveals that maximum number 96.7% were aware about how trims &

accessoriesare important for garments which states that maximum no. of the respondents had

knowledgeabouttheterm.

Tablel.5

Distribution ofthe respondents on the basis of from wheredo theybuytrims

&accessories?N=60

PLACES FREQUENCY PERCENTAGE
LOCALMARKET 44 73.3%
BRANDS 6 10%
HANDMADE 7 11.7%

OTHER 3 5%

Table; 1.5 reveals that 73.3% of the owners buy trims & accessories from local

market, 11.7% were making handmade trims & 10% of them buy trims from brands, this
states thatownersofbrands, boutiques, tailors, students buytrims from local market.
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Tablel.6

Distributionoftherespondentsonthe basisofdo theyfind trims&accessoriesnearby?N=60

LEVELOF AGREENESS FREQUENCY PERCENTAGE
YES 35 59.3%
NO 24 40.7%

Table; 1.6 reveals that 59.3% of the workers find trims nearby, 40.7% were don’t find
trimsnearby,and tellsthat trims arenot easilyavailable nearbytotheir workplace.

Tablel.7

Distribution of the respondents on the basis of from they do they prefer to buy trims

&accessories?N=60

SOURCE FREQUENCY PERCENTAGE
ONLINE 4 6.7%
OFFLINE 56 93.3%

Table; 1.7 reveals that 93.3% of the workers usually buy trims & accessories offline,
6.7%buy online, which states the workers don’t take much interest to buy trims online of

betterquality.

Tablel.8

Distribution of the respondents on the basis of what kind of trims & accessories you

usedmostly?N=60

TYPES FREQUENCY PERCENTAGE
BUTTONS 47 78.3%
ZIPPERS 41 68.3%
LACES 31 51.7%
HOOKS 34 56.7%
OTHER 10 16.7%

Table; 1.8 reveals that 78.3% of the workers use buttons mostly, 68.3% of workers
selectedzippers, 51.7% of workers selected laces, 56.7% of workers selected hooks, 16.7%
chooseother,it states that most of the workers mostlyusebuttons as trims.
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Tablel.9
Distribution of the respondents on the basis of what kind of buttons they find in
market?N=60

TYPESOFBUTTONS FREQUENCY PERCENTAGE
WOODEN 7 11.7%
PLASTIC 15 25%

FABRIC 2 3.3%

METAL 0 0%
ALLOFTHEABOVE 36 60%

Table; 1.9 reveals that 60% of the workers find all type of buttons, 25% were mostly
findplastic buttons, 11.7% find wooden buttons, 3.3% find fabric button, which states that
mostofthe workersfind all mostall types of buttons inmarket.

Tablel.10

Distributionoftherespondentsonthe basisofawarenessaboutthetermsustainable?N=60
LEVELOF AWARENESS FREQUENCY PERCENTAGE
YES 47 79.7%

NO 13 20.3%

Table; 1.10 reveals that 79.7% of the workers were aware about the term sustainable,
20.3%were totally unaware about the term sustainable, which states some of the workers do
haveawarenessabout the termsustainable.

Tablel.11
Distribution of the respondents on the basis of awareness about the term sustainable
trims?N=60

LEVELOF AWARENESS FREQUENCY PERCENTAGE
YES 43 71.7%
NO 17 28.3%

Table; 1.11 reveals that 71.7% of the workers were aware about the term sustainable
trims,28.3% were totally unaware about the term sustainable trims, which states some of
theworkersdo haveawareness about the term sustainabletrims.
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Tablel.12
Distributionofthe respondentsonthebasis ofthe use ofsustainabletrims? N=60

TYPESOfSUSTAINABLE FREQUENCY PERCENTAGE
TRIMS

POTLIBUTTONS 9 15.3%
WOODENBUTTONS 11 18.6%
FABRICBUTTONS 9 15.3%
ALLOFTHEABOVE 28 47.5%

OTHER 2 3.4%

Table; 1.12 reveals that 47.5% of the workers use all of the sustainable trims that
arementioned, 15.3% were using fabric buttons &potli buttons, 18.6% were using
woodenbuttons only, which states most of the people used all of the above listed buttons but
woodenbuttonis the first preference.

Tablel.13
Distributionoftherespondents onthebasisoftheirpreference?N=60

PREFERENCE FREQUENCY PERCENTAGE
SUSTAINABLETRIMS 28 46.7%
REGULARTRIMS 32 53.3%

Table; 1.13 reveals that 53.3% of the workers prefer regular trims instead of
sustainabletrims, 46.7% prefer sustainable trims, which states workers are mostly prefer
regular trims ascomparedto sustainable trims.

Tablel.14
Distributionofthe respondentson the basis of in what quantitytheybuytrims?N=60

QUANTITY FREQUENCY PERCENTAGE
BULK 19 32.2%
ACCORDINGTONEED 40 67.8%

Table; 1.14 reveals that 67.8% of the workers buy trims according to their needs, 32.2%
buytrims in bulk quantity, which states owners and workers prefer to buy trims according to
theirneeds.
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Tablel.15
Distribution of the respondents on the basis of awareness about do you know
unsustainabletrimsharm theenvironment?N=60

LEVELOF AWARENESS FREQUENCY PERCENTAGE
YES 35 59.3%
NO 24 40.7%

Table; 1.15 reveals that 59.3% of the workers are aware about that unsustainable trims
harmenvironment, 40.7% are unaware about that they harm environment, which states that
manypeopleareunaware about that unsustainabletrims harm environment.

Tablel.16
Distribution of the respondents on the basis of knowledge about are sustainable trims
pricedcostly?N=60

LEVELOF KNOWLEDGE | FREQUENCY PERCENTAGE
YES 42 71.2%
NO 17 28.8%

Table; 1.16 reveals that 71.2% of the workers have knowledge about that sustainable
trimsare priced costly, 28.8% don’t know about that sustainable trims are priced costly, it
statesthatmost of theworkersthink theyarepriced costly.

Tablel.17
Distribution of the respondents on the basis of selecting of the reason for not
usingsustainabletrims?N=60

SELECTION FREQUENCY PERCENTAGE
COSTLY 15 27.8%
TIMETAKINGTOBUY 5 9.3%
TIMETAKINGTOMAKE 10 18.5%
DOESN’TLOOK 0 0%
BEAUTIFUL

OTHER 28 51.9%

Table; 1.17 reveals that 51.9%of theworkersselected—otherll asreason,27.8% of workers
selected that sustainable trims are priced costly, 18.5% of workers think they are time
takingto make, 9.3% of workers think they are time taking to find and buy, it states that most
of theworkers think the reason is they don’t use sustainable trims as they don’t know what
issustainabletrims.
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5. SUMMARYANDCONCLUSION

The word trim & accessories is mostly recognized the complimentary part of apparels or
amajor needfor garment.Whenwe talkabout sustainability orsustainable clothing
itisconsidered that fabric should be eco-friendly, disposable, biodegradable, reusable,
recyclableand the fabric we used is naturally dyed or printed but we don’t think about the
trims that areusedinthosesustainable clothing. Trimsarealsoamajorfactor insustainable
clothing.

Thestudyfocusesonspreadingawarenesstowardsthesustainableaspectoftrims&accessories
among owners of fashion brands, boutiques, tailors, and fashion students was anattempt to
assess the knowledge and awareness of owners and workers of Jaipur city tochange their
mind set towards sustainable fashion and to spread awareness about
sustainabletrims&accessories usedin apparels.

Hence,thepurposeofthestudywastodeterminethelevelofknowledgeandawarenessofthesustainab
leelementoftrimmingsandaccessoriesamongownersandemployeesoffashion brands, boutiques,
tailors, and fashion students. The study raises awareness amongstudents so that they are
knowledgeable about sustainability and the environmentally friendlyaspects of the trims used
in clothes, as well as the importance of wearing environmentallyfriendlyclothing and
thekeyelements that makeitso.
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